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Having an even more 
inclusive membership base is 
on Travel Agent Association of 
New Zealand chief executive 
Andrew Olsen’s wishlist for 
2017.

‘TAANZ is already the 
association of choice in 
an unregulated (travel) 
marketplace. I would like to 
think that through 2017 we can 
expand our footprint to include 
any brands and groups that are 
not currently participating.’

Olsen says the association will 
have four distinct ‘pillars’ next year – 
relevant membership services, traveller 
awareness, governance and productive 
partnerships.

‘We’ll have better connection with our 
members about what they do and what 
they want. That is something that will 
follow on from the survey we did this 
year. 

‘The traveller 
awareness effort will 
come off the back of the 
travel agent awareness 
week we have just 
completed. That struck a 
chord with social media 
and we want to continue 
that.’

Olsen says the week 
generated about 10,000 
unique contacts, which 
he felt was a pleasing 
result for a first effort.

‘We will definitely be 
making that an annual event. We will be 
more organised and we will ask agents to 
be better prepared.’

He says shops will be encouraged to 
present their TAANZ credentials in the 
consumer communications. ‘It comes 
down to carrying the TAANZ tag line and 
logos in their paid mediums.’

In terms of governance Olsen says the 

refreshed TAANZ Board is ‘arguably 
as connected as it’s ever been to all the 
different distribution channels we have.’

Olsen says a real highlight of 2016 was 
the National Travel Industry Awards 
(NTIA) and next year’s event is already 
looking like generating more productive 
partnerships than ever. 

‘We had three premium sponsors this 
year and next year we have seven, so 
organisations are recognising real value 
around that premium offering’

He says there are also likely to be 
changes around the relationship 
TAANZ has with the International Air 
Transport Association (IATA). ‘We are 
keeping a careful eye on the new Gen ISS 
programme.’

Olsen is also keen to make progress on 
the education and qualifications front. 
‘The Level 7 travel management major 
looks like being embraced by all of the 
relevant universities so we are hoping to 
see it rolled out next year.’

Andrew Olsen… TAANZ will 
have four distinct ‘pillars’ in 2017

Asia gets the 
Christmas tick  
from Kiwis

White Christmases in Europe have 
lost favour to long festive holiday 
runs in Asia, according to data from 
Cheapflights.co.nz.

The company’s records show 
more than a third of travellers (or 
45%) are picking to visit Asia this 
Christmas. And over 300,000 New 
Zealanders have been on the hunt 
for long festive holidays that stretch 
to an average of 28 days. 

Bali, Delhi, Manila, Bangkok, Nadi 
and Mumbai are the top Christmas 
2016 travel haunts for Kiwis says 
Nathan Graham, regional sales 
manager at Cheapflights ANZ.

‘Asia remains a clear winner.  
The number of searches to the 
region this December is up more 
than 6% on the same time last year,’ 
Graham says.

White Christmases seem to have 
lost favour with Kiwis – last year one 
in five travellers chose to take off to 
Europe, compared to 14% in 2016. 
However, London is still ranked the 
fourth most desired destination this 
festive season.

Closer to home, Cheapflights.
co.nz recorded more than 50,000 
searches to destinations across 
Australia this month, while the top 
domestic hot spots are Christchurch 
(21%), Auckland and Queenstown 
(both 18%). 

Caribbean Cruise Lines’ Ovation of the 
Seas, arrives in Auckland on 27 December, 
but it is too long to berth in Auckland, 
says O’Sullivan, so it will have to anchor 
in the harbour with passengers ferried on 
tenders to the Viaduct area.

‘The tender arrangements for Auckland 
are going well, but Royal Caribbean has 
said it is disappointed the ship won’t be 
able to tie up alongside Queens Wharf 
this summer and the next.

‘It had hoped a mooring dolphin to 

enable berthing the new generation 
of larger cruise ships, off the end of 
Queens Wharf, would be in place next 
summer, but a consent application for 
the structure has been delayed, and it is 
now uncertain when the dolphin will be 
in place.’

The Ovation will call into Dunedin, but 
bypass Canterbury steaming straight to 
Wellington because there are no berths in 
Lyttelton,’ he adds. 

O’Sullivan says New Zealand has 
huge opportunities when it comes to 

growing cruise tourism, but the country 
was missing out because of delays in 
providing infrastructure.

‘The decision by P&O is a wakeup call 
that we must get our act together to 
improve cruise infrastructure if we are to 
continue to enjoy the benefits that cruise 
tourism brings,’ he says.

 ‘Auckland must provide a berth for 
larger cruise ships urgently, and Lyttelton 
should proceed with bringing cruise ships 
back, to ensure Canterbury does not miss 
out on this large tourism market.’

Poor infrastructure sinks P&O’s plans, says Cruise NZ
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TAANZ Christmas wish is to expand footprint to all

TRAVELinc Memo 20 December 2016   2




