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TAANZ National Travel Industry Awards 2019
Category 1 - Best Travel Agency Brand
Entrant Guidelines
This award recognises the agency brand which demonstrates best practice in brand management, industry
involvement, customer focus and industry partnerships

Finalists in this category may include a media component in their presentation to the judges.
The time allocation will be not more than two minutes and this time is inclusive in the overall finalist
allotted time. Media files must be embedded in the finalist presentation provided to the judges on the
USB stick. Files from other sources are not permitted.
TAANZ takes no responsibility in the event of an IT failure which prevents the media file presentation.

Provide details of the activities of the brand and the value that the brand brings to the business. You
may include evidence of feedback from customers and how they perceive the Brand. You may
distinguish features of the brand that provide differentiation to competitive brands.

3. List your goals for the qualifying period and the strategies employed to achieve each goal.
Make sure your goals are clear and quantitative and indicate the outcome against each goal.
Demonstrate expectations and targets and explain briefly how you accomplished each goal and the
actual results achieved. Identify benefits gained from achieving your goals.
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IMPORTANT. Please ensure you submit the financial key facts sheet. Failure to supply will
result in an automatic deduction of 50% of the financial point available
Eg:

- Evidence of the business being profitable.
- Evidence of the business’s budget.

Eg:

- Evidence of your business plan
- Evidence of your strategic plan
- Innovation

7. What is your company policy on social and community issues and how is this evidenced?
Include details of your policy(ies), established practices and the commitment to these practices,
examples of your policy(ies) in practice and commitment to future issues. Include evidence of
commitment to the community and recognition of community activities as they relate to business
growth.

All financial and other information provided will be treated as confidential.
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